09:00-09:10

09:10-10:00

10:30-11:00

11:00-11:20

11:20-11:40

11:40-12:00

12:20-12:40

LREC2008 - W6 - Workshop on

Sentiment Analysis: Emotion, Metaphor,
Ontology and Terminology
(EMOT 2008)

27th May 2008 - Karam 2

WORKSHOP PROGRAMME

Welcome and Introduction to the Workshop
Khurshid Ahmad

THEORY - Beyond Similarity: How metaphors create new categories
Sam Glucksberg

10:00-10:30 REFRESHMENT BREAK

THEORY - Metaphor as resource for conceptualisation and expression of
emotion
Andrew Goatly

METHOD - Sentiment analysis using automatically labelled financial news
Michel Généreux, Thierry Poibeau and Moshe Koppel

METHOD - An unsupervised method for extracting topic expressions from
reviews on TV shows
Takeshi S. Kobayakawa, Jin-Dong Kim and Jun’ichi Tsujii

APPLICATION - Automating opinion analysis in film reviews: Statistical
and versus linguistic approach
Damien Poirier, Cécile Bothorel, Emilie Guimier De Neef and Marc Boulle

APPLICATION - Detecting Uncertainty in Spoken Dialogues: The use of
prosodic markers
Jeroen Dral, Dirk Heylen and Rieks op den Akker

12:40-17:30 POSTER SESSION

METHOD - Reuvisiting the use of lexically—based features for sentiment detection

Ben Allison



APPLICATION - Annotating opinion—evaluation of blogs

Estelle Dubreil

MULTILINGUAL METAPHORS - Politics makes the Swedish :-) and the Italians

Jerom F. Janssen and Carl Vogel

APPLICATION - Motion and emotion or how to align emotional cues with game actions

14:00-14:30

14:30-14:50

14:50-15:10

15:10-15:30

15:30-15:50

16:30-16:50

16:50-17:10

17:10-17:30

Gaélle Lortal and Catherine Mathon

13:00-14:00 LUNCH

THEORY -The deep lexical semantics of emotions
Jerry R. Hobbs and Andrew Gordon

MULTILINGUAL METAPHORS -Universal or culture-specific
metaphors in economics? A corpus study of original vs translated Italian
Maria Teresa Musacchio

APPLICATION - Flame, risky discussions, no flames recognition in forums
Maria Teresa Pazienza, Armando Stellato and Alexandra Tudorache

APPLICATION - Co-word analysis for assessing consumer associations: A
case study in market research
Thorsten Teichert, Gerhard Heyer, Katja Schontag and Patrick Marif

APPLICATION - Affect transfer by metaphor for an intelligent
conversational agent
Alan Wallington, Rodrigo Agerri, John Barnden, Mark Lee and Tim Rumbell

16:00-16:30 REFRESHMENTS (AND POSTER SESSION)

THEORY - Metaphor is generic
Carl Vogel

MULTILINGUAL METAPHORS-Now you see them, now you don’t:
Lexicalised metaphors in translation
Margaret Rogers

APPLICATION -The ‘return’ and “volatility’ of sentiments: An attempt to
quantify the behaviour of the markets?
Khurshid Ahmad

17:30-18:00 DISCUSSION & WORKSHOP CLOSURE



